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Featuring an outstanding panel of speakers including:

Peter Holmes a Court, Chairman, ISFM, co-owner, Matt Miller, CEO, Australian Sports Commission

South Sydney Rabbitohs Neil Dalrymple, CEO, Bowls Australia and Board Director, CAS
Jon Marquard, Chief Operating Officer, Premier Media Group Mark Anderson, CEQ, Hockey Australia

Justin Holdforth, Head of TV Sport, ABC Larry Sengstock, CEO, Basketball Australia

Bruce Meagher, Director of Strategy & Communications, SBS Kate Palmer CEO. Netball Australia

Michele Levine, CEO, Roy Morgan Research Matt Carroll, Deputy CEO, Australian Rugby Union

Joan Warner, CEQ, Commercial Radio Australia Stephanie Beltrame, General Manager Media Rights,

David McGrath, General Manager News & Sport, Telstra Media Cricket Australia

lan Gardiner, CEQ, Viocorp Adam Firth, General Manager, Legal and Commercial,

Damien Tampling, Partner, Deloitte V8 Supercars Australia
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% OF SPORT S . rtCOI..Com
MANAGEMENT the sports market online

To Register: Researched and developed by:
E (+ 61 2) 9080 4307 @ registration@informa.com.au

[ ]
=y (+ 61 2) 9290 3844 www.informa.com.au/sportsbroadcasting I nfo r ma




8.45
8.50

9.00

9.30

10.00

10.30

11.00

11.30

The Inaugural Sports

DAY ONE: Monday 3rd May 2010

8.00

Registration and coffee
Welcome and speed networking session

Opening remarks from the Chair

KEYNOTE ADDRESS: Adapting to technological change
in the sporting industry and how to embrace and move
forward with digital broadcasting technologies

m How technology is changing sport and sport consumption

m How does technological change impact sports broadcasting?
® Innovative ideas for sport bodies to deal with rapid change
Peter Holmes a Court, Chairman, ISFM, co-owner,

South Sydney Rabbitohs

Transformation: Broadband, Television and Sport

m The Government’s National Broadband Network

® Open networks and multiple sports service providers

m Triple play broadband services

m New major players

Professor Trevor Barr, Media and Communications,
Swinburne University of Technology

PANEL DISCUSSION: Examining contemporary issues
affecting sports TV broadcasting and some of the
implications for digital media platforms

m How has the nature and scope of sports broadcasting changed
in recent years?

m How is technological change impacting sports broadcasting?

m \What are the current headline regulatory and legal issues that
impact how sports are shown on TV?

m Are we likely to see meaningful regulatory change to these
headline issues in the near future?

m \What can we expect from digital TV in the future?

How should we address fair dealing in the digital age and is
access to venues likely to become even more problematic?

m How sports should maximise their relationships with broadcast
partners?

Justin Holdforth, Head of TV Sport, ABC
Bruce Meagher, Director of Strategy & Communications, SBS
Jon Marquard, Chief Operating Officer, Premier Media Group

Morning tea

Sport, Advertising and TV: How to make the most of
digital networks

m Utilising digital media and online networks

®m Innovation in digital media tools

m Providing market incentives through digital media
m Developing alternative media revenue streams

Harold Mitchell AO, Executive Chairman,
Mitchell Communication Group

Why is the anti-siphoning scheme under review and what
are the likely changes to the legislation?

m Is the anti-siphoning scheme relevant in the current
broadcasting environment?

m Wil the anti-siphoning scheme be amended or repealed?
m \What changes are likely to be made to the legislation?

® \Who would benefit from deregulation of the laws?
Damien Tampling, Partner, Deloitte

12.00

12.30

1.30

2.00

2.30

3.00

3.30

4.00

4.30
4.40

Understanding how the anti-siphoning legislation impacts
sports broadcasting

What are the main objectives of the anti-siphoning scheme?
What impact does the scheme have on sports rights holders?
How appropriate are the events on the list?

What are the criteria for inclusion on the list?

What is the appropriate duration of the list?
m What are the scheduling and coverage requirements?
lan McGill, Partner, Allens Arthur Robinson (Invited)

Lunch

Analysing the demographic of sports viewers and the new
and emerging patterns of consumption

m Who and what demographic groups are watching sports?

® How are they consuming sport and via what forms of media?

m Does sport on new media replace or supplement television viewing?
]

Has this changed in recent years and how will it continue to
change?

Michele Levine, CEO, Roy Morgan Research

Optimising the power of the digital revolution on the
radio broadcasting sector

The impact of the digital era on radio

Convergence of traditional and digital radio

Developing a hub for the creation of digital radio content
Issues surrounding audio technology and sound quality
Growth and possibilities in the digital world

Capturing a fragmented audience

Joan Warner, CEO, Commercial Radio Australia

Afternoon tea

CASE STUDY: Harnessing new media platforms: IPTV
m Delivering an internet based TV product

m Offering a low-cost alternative

m Competing for viewers

m Managing content rights

Greg Bader, CTO, iiNET

CASE STUDY: Examining the changing technology of
sports broadcasting

® How Online and Mobile sports fans differ from the traditional
audience

® Improvements in Community engagement using New Media

m Growth of streaming sports video across Online and Mobile
Channels

m Implications for niche sports seeking wider public exposure

m Issues surrounding the anti-siphoning list and online media
David McGrath, General Manager News & Sport, Telstra Media
CASE STUDY: Integrating the relationship between TV
and the Internet

® Harnessing the benefits of broadcasting online - low cost, high
quality production

m Operational and technical aspects of live and on-demand streaming
m Monetisation via advertising, pay-per-view or subscription

m Interactivity for sports viewers

lan Gardiner, CEQ, VioCorp

Closing remarks from the chair

End of conference

www.informa.com.au/sportsbroadcasting




Broadcasting Summit

DAY TWO: Tuesday 4th May 2010
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Coffee and networking
Welcome and speed networking session

Opening remarks from the Chair
Arun Khanna, Managing Director, Cadability

Utilising sport media in a way that encourages sport
participation and community cohesion

m Promoting sport and healthy lifestyle habits

m Encouraging community engagement and social cohesion
m Responding to changing demographics and lifestyles
Matt Miller, CEQ, Australian Sports Commission
Strengthening Australia’s sporting identity through
widespread access to sporting content

m Creating a vision for the sports sector (and Bowls)

m Broadening access to sports media

m Managing our sporting interests in the global arena

Neil Dalrymple, CEO, Bowls Australia and Board Director,
Confederation of Australian Sport

PANEL DISCUSSION: Discussing how to negotiate sports
broadcasting rights agreements and the regulatory
challenges facing sports rights holders

m How does the anti-siphoning scheme impact media right
negotiations?

m \What technigques and strategies are being used to negotiate
rights?

m How can rights owners balance revenue with the greatest
market exposure?

m How does this effect funding for the sport at grassroot levels?
Matt Carroll, Deputy CEO, Australian Rugby Union

Stephanie Beltrame, General Manager Media Rights,
Cricket Australia

Adam Firth, General Manager, Legal and Commercial,
V8 Supercars Australia

Morning tea

Improving innovation in sports broadcasting techniques
at the ground level

m How is innovation changing sports entertainment

m New ideas and innovative techniques of filming

® How innovation is pricing sports entertainment

m \What are the technical requirements for broadcasters?

Interpreting brand funded content and how to approach

a sponsorship or funding deal

m Engaging with the sports content consumer: how, what, why
and when

m Creating sponsorship value and brand opportunities in sports
content and broadcasting

m Funding content: how would it work for my sport? The different
models and approaches

Nicholas Goldsworthy, Business Development Manager,
IMG Media Australia

SPONSORSHIP OPPORTUNITIES
Outstanding promoational opportunities exist which will allow you to reach key decision-makers. For more information please contact:

Leah Dansie on (02) 9080 4349 or email leah.dansie@informa.com.au
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ROUND TABLE FORUM: How does media coverage impact
the sports brand and identity?

m The role of media in repositioning the brand

m Breaking the exposure cycle — building a greater brand
presence

m Protecting how the brand is used in media coverage

m Targeting sports broadcasting towards the niche market
® Using ambassadorship to endorse the brand

Mark Anderson, Chief Executive, Hockey Australia

Larry Sengstock, CEO, Basketball Australia

Kate Palmer, CEO, Netball Australia

Lunch

Tips, tactics and strategies to increase engagement with
your sport in a digital world

m Strategies to enhance media planning and buying
m How to approach the media

m How to tell sell your story

m Creating a point of difference

m Utilising the digital media to increase reach

David Rogerson, Managing Director,
Strategic Media Solutions & Strategic New Media

Optimising the choice of media communication channels
and a new approach to media negotiations

m |dentifying and evaluating new media channels
® Responding to changing demands in emerging media
® How viewers are using media to access sport
m Adapting to increased audience fragmentation

Afternoon tea

Delivering the benefits of 3G wireless network coverage
and targeting the consumer audience

m The benefits of mobile TV, smart phones and other multimedia
devices

m Tailoring mobile sporting content to effectively target the
audience

m Using mobile technologies to build social networking
communities through sport

m Mixing entertainment elements - social media tools

Tamzin Taylor, Senior Category Manager - Mobile TV &
Entertainment, Hutchison 3G

Outlining the key legal considerations to content
management in the digital media

m Legal considerations in the digital media

m DRM technologies in sport

m Intellectual Property Rights framework

m Issues for patents, trademarks and design
Mark Bamford, Partner, TressCox Lawyers

Closing remarks from the chair

End of conference

To see live highlights on YouTube from our events, visit

www.youtube.com/informaoz

© Informa




The Inaugural Sports Broadcasting Summit
3 - 4 May 2010 | Sydney Harbour Marriott at Circular Quay

[« YES! Please register me for The Inaugural Sports Broadcasting Summit (P10117)

EXCLUSIVE 10% DISCOUNT FOR ALL ISM MEMBERS AND CONTACTS
Early bird before 28th February

] Two Day Conference $1615.50 + 10% GST = $1777.05

Standard from 1st March
[0 Two Day Conference

UNABLE TO ATTEND THE CONFERENCE
[0 Purchase the conference presentations

[J Please contact me to discuss sponsorship/promotional opportunities
I would be happy to receive information on future events by: (please tick and fill in your
details below)

POST [ Yes [J NoFAX [J Yes [[1 NoE-MAIL [ Yes [ No PHONE [ Yes [ No
Would you like to receive information from third parties? [J Yes [1 No

Please call our customer service department for registrations and group booking
enquiries (+61 2) 9080 4307. For general enquires call (+61 2) 9080 4300.

DELEGATE ONE Please photocopy for extra bookings

Mr/Ms/Mrs/Dr:

$1795.50 + 10% GST = $1975.05

$695 + 10% GST = $764.50

ABN 66 086 268 313

FIRST NAME FAMILY NAME

Email:

[J Yes | do wish to receive any updates on relevant events via email

Position:

Organisation:
Address:

State:
Fax: ()

Postcode:

Tel: ()

DELEGATE TWO

Mr/Ms/Mrs/Dr:

FIRST NAME FAMILY NAME

Email:
Position:

DELEGATE THREE

Mr/Ms/Mrs/Dr:

FIRST NAME FAMILY NAME
Email:

Position:

Approving Manager Position

Phone Email

Signature:

THIS BOOKING IS INVALID WITHOUT A SIGNATURE

Booking Contact Position

Phone Email

Signature:

THIS BOOKING IS INVALID WITHOUT A SIGNATURE

Hl REGISTRATION AND ENQUIRIES

ON-LINE www.informa.com.au/sportsbroadcasting

FAX (+61 2) 9290 3844
MAIL Informa Conferences
GPO Box 2728, Sydney NSW 2001
E-MAIL registration@informa.com.au
PHONE  (+61 2) 9080 4307 informa

CONFERENCE VENUE

Sydney Harbour Marriott at Circular Quay
30 Pitt Street Sydney
Phone: +61 2 9259 7000

ACCOMMODATION & TRAVEL

We have negotiated a reserved rate on accommodation for delegates.
To get a quote or make a booking call 1800 817 339.
www.lido.com.au/conference

REGISTRATION FEES

Registration fee includes copies of the conference presentations, lunch
and refreshments

CANCELLATION POLICY

Cancellations must be advised in writing at least 10 days prior to the event. An
administration fee of $440 (incl. GST) will be incurred for cancellations. A refund will
not be given if a delegate fails to attend or cancels within 9 days prior to the event.
Conference notes will be sent to paid delegates who cancel in the non-refund penalty
period. Substitutions can be made at any time before the event without penalty.

OUR PRIVACY POLICY

The personal information shown on this brochure and/or provided by you, will be held
on a database and may be shared with companies in Informa and IR Australia and
Internationally. If you do not wish for your details to be passed on to companies in
Informa and IIR Australia and Internationally, simply tick here (7 and fax back to

(+61 2) 9290 2577.

Sometimes your details may be made available to external companies for marketing
purposes. If you do not wish your details to be used for this purpose, please tick (]
and fax back to (+61 2) 9290 2577.

If the details shown on this brochure are incorrect, simply fax this page back with your
corrected details to (+61 2) 9290 2577 or email: database@informa.com.au.
Alternatively, please mail to Informa Australia Pty Ltd, PO Box 2728, Sydney NSW
2001, or call our database department on (+61 2) 9080 4300. Prompt action will be
taken to ensure your details are corrected. informa

It may be necessary for reasons beyond the control of the organisers to alter the content or cancel the programme

Method of payment: (Please note payment is required prior to the event)

1. My cheque for $ is enclosed
(payable to Informa Australia Pty Ltd) or
. Please debit my: [J Mastercard [JVisa [Diners []Amex

. Bank transfer: A/C name: Informa Australia Pty Ltd, A/C No.: 47910 6615

Expirydate:______ For the amount of:
cardMNo.
CCV No.

Cardholder Name
Signature

BSB: 082 057 Bank: National Aust Bank, 255 George Street, Sydney NSW 2000.

Please quote reference P10117 with your payment
A

[N

THE INAUGURAL SPORTS BROADCASTING SUMMIT

As a valued member of ISM, we are pleased to offer you a an
exclusive 10% discount to attend this event. Simply complete your
registration details and tick the relevant discount box in the price
options below.

Return this form to:
Fax: 02 9290 3844 or

Email registration@informa.com.au

P10I117
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Please quote this VIP code
as your booking reference

VIP CODE

P10117ISM

informa



